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Business of Digital Contents
CiIx|H2dx 2312
14 7= 7|
Digital Contents & Culture
CIX[ X! U X|HE
15 7|1E A ES
Digital Design Management
EESE
16 NE 7|
Planning Method
CIxgEx 7|5E
17 7|E ot
Digital Contents Planning
ofiLimfo]d ©|Y N
18 7|1E st
Concept of Digital Media
A4 HRLIAOME )
19 7|1E oet
Concept of Visual Communication
Cix|Eojcjo &2
20 NE st
Concept of Digital Media
FROXER! MojLt
21 ES 3t
Visual Information Seminar
HA7| S8 )
22 7|E st
Semiotics & Image
OIE{YE|E BEX AT
23 NE et
Interactive Contents Study
Aoyt )
24 7|E et
Game Aesthetic
=R XETE AR
25 7|1&E 3t
Digital Entertainment Strategy
CIX| 22 xH|E
26 7|1&E ozt
Review of Digital Contents
wolciojek ojey N
27 NE et
New Media & Future
ojciojolE & i
28 7|E ot

Media Art
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TEZNEYE (FEAFY) CIX|E2HX C|X}tQl Digital Contents Design

SIS CXE2HE M2S Qe oto|C|of Zhe, CIXQl MIY % 10| 2510 &Sohct.

FEIESA Studying the process of concept developing for digital contents production.

TENEY (FRIUFT) 222H = OHA Y Digital Entertainment Marketing

T 22Xl 7|=at Hig, RS0 O|27|7HX|Q IELt 2, OtAH "o #sto] SISt

GRS Studying the process of cultural contents production: planning, distribution, promote, marketing.

ZEIFE (EF2AFY) ATLLHE Research method

SEAFHY CXEEHEE SEHOZ AR = Ues FSH0|1L HAXQ HHEN 2SI S5O

FEIF A Studying the research methodologies for academic studies of digital contents.

TENEY (FEUFY) 2EUECIXAIL AT Creative Contents Design

SRS CIXEZUXE oMoz CXIE = s HEHO|L AN ALE s#IICL

FEutE6A Systematic process studying for creative design of digital contents.

TENEY (FR2AFE) oL HO|MARL|2 Animation Studio

=g ofLmolde Jl=lnt ME 2MAE Sl Chast Jeb AEAdE A2, 28Xl ofjLojd JHANE &5, 7N
ELU=s

FENFHE Developing effective language of animation through practicing various film style by production research and

planning of animation.

W= (H2AUSY) CXEAEZHE Digital Storytelling
t=sid Crest CIXIE ofofMel AEal-P o) 2tstof Hotet

BB R

2 MEX SHel AHIolA CiAtel, HIOlE HEO| o2& IEE F @A ATeich

=

i

HE0=EE) CIX[EojL|0o]M Digital Animation
e oIt CIXEE2HX0 E235t YAl HAFHOLIGO|MHE0| AEste 7H4dME Zztof| ofst 7|&d, oo A7t

=~ et 1

=
4 Study of designing user-centered interfaces and data visualization process.
(
d

B

02 © {1 Hi{oR H Hijo@ Hi HI
<

F=8ld Technical and semantic study of the virtual space created by computer which is one of the most important media

,__,
ko

igital contents.

o]

o djo J

=% (FE5T) CXEFH AT Digital Image
teoid sl g2 Sexolch HARE AFH o|0|X|e| FHO|| CHet ¢io|Ct.

=34 Modern visual images are compositive. This study is learning a image composition process of actual and synthetic

Ho Ao Ao o Mo 4u Ao riu Mo MO Ho| Mo MO Ho
=

02 W HI|5

I |

computer images.

ZEIFE (F2UFY) CIX XA A RO|L Digital Design Studio
SR 02 Y2 1F{e S0l 2 0/CjojolM FEE 7|2ty dASH 7 & 5 = CXel sHE AFEE AFE

FEut=6d Study of digital information design: Learning a process of information planning, designing, and implementing in

e

digital media.

TEIFE (FEN5YH) CIXHAEEHQIHE Digital Entertainment

S=dEsid CX|E DICIoE S% AHHQIHER RAS Tot0, O FHXES2 o ATt Chst

ATOIXL CHE 2l S20f CHe AFO|7| = SiCf,

FEEAE Research on the definition of digital entertainment: Studying various digital contents and desires of contemporary

digital generation.

ZERFY (FEAU=STY) w0OIC0j2t & New Media & Image

SE0t=EdiA CIXE0ICI0E 0|8st MER 0= BYACENO| FO|C|0je AHgnt A4, O2|1 Jts-d0of st E0|ct
A2ut=8A study of new media: its current status, modality, and possibility; as a new form of expression in the art by using
digital media.

ISP (F2USE) OXLIE= &

T & Business of Digital Contents
Sl HolX ZHX AR OFOICINE Z

7] fl5to] 4E, BH, W, 22 =LA E4E FHOZ HPSHL

FZH=6ld Research on creative idea for contents business; this study will be focused on the characteristics of economic,

e HI
Ho
[
o

education, culture business.

2158 (F25Y) CXZ22H=E 2312 Digital Contents & Culture
2uFd 2oy Mo EAMo CIXHZH X0 st HFEAM O|CI OLEEMNX| &3tk 7HE1t ofo|C|ofof CiEt ¢70|7|=

GRS Study of digital contents as culture phenomena: from its concept and idea up to the art.

TEAFE (FEU=Y) CIXHC|XHQ OjL|X|HE Digital Design Management
=Ea=sld Clxtel oHUX|HEE CIX|8 ZHX0| 2&35t= Lo tfet A7o|c.




own research

FES A Research on applying methods for design management into digital contents.

FERFY (FEAU=FTY) A77|2 Planning Method

SdEsd dF FHQ HOME JlEe FESHH 2EAIZ|2 10 IE 28X XAzl WY §2 S50

FEIFHA A class for individual studies: after setting up research subject, themes and concepts, individual student will make
P

rogress. This class offers students effective techniques of collecting research-related informations.

ZENFY (EEU=Y) CXEZ2H=X 7|2 & Digital Contents Planning

P

TEAFHYE AFEAL ARA O, 2MT|Y, dYTIE, M, JHgA S ATE Sdff CIXEEHX 2ofo Mt AEYS
HETE SO

2= Developing a field knowledge and flexibility in digital contents through studies on market research, user research,
analytic techniques, management techniques, law, development cases.

TEANFE (FE2ZY) OfL{HO[HH|H Review of Animation

TS CIXE0|C|0jo] 523 AS101Ql OfL|mO] 0] Chet HIEHAQl A|Ztat MO|tS AFEE St 2|MX|7F THECH
G273 Developing a critical mind and aesthetic senses on the animation which is major communication method in digital
media

FENEY FE2UFYH) Y HRLAOME Concept of Visual Communication

TEAFHA O HQ A0 BrHsHU HFY ZHSHO| StE5S Sl SHCIARIQl 0|28 AT

FEIF A Studying the language of image and visual modelling. This class goes into the theory of visual design.

IAEY (BEUST) CIX|=H0|CI02 Concept of Digital Media

Szo=sid CX|E O|C|ofE O|2H, JHEX o2 I+ dst= HEol et Hsto|ct

FE15F3 A Research on theoretical and conceptual approach to digital media.

SENEY (F2U5F) 2K MO|Lt Visual Information Seminar

SedrEsid ot OHAoIAM oHACl ZiEe &, 1 7tsde ZMsta HEX AE Sl QAHMEIE C|XIRel 538 J|=2=0
O FH0| ot FE Mo JfEur FHE HYstn HAES ~HEH HEC|XQI & CIXRI7A] ™ uPEE dEstA Eoh
FEE A Developing design ability for interactive media. This class helps student to do experimental attempts for seeking

possibilities of the expanded concept of digital media. After defining concept of producing information and its principals, students
will be experiencing all the process from collecting texts, editing design, and Web design.

ZEISE (FEa5Y) a7z Semiotics & Image

TEASEE Y=o e 7=eHe HIYHE g

GRS Study of a semiotic approach to visual media.

SEAUETY (F2UFY) A Y0IE Game Aesthetic

Tza=sid CIXE AEHAMES AfESIMO F2% 3FQ A Y0 7HX= M2 EFES 022 X2z E02g= H
2f1t 7|20 Chek Erafolct

GE=E8E Game is an important topic in digital entertainment and modern philosophy: this study is about its strategy and

hich is making the game contents up to the level of arts.

=5
m
=1
=1

Q

w
3 (FEN=EY) S2HETE A Digital Entertainment Strategy
= H =S g HIuFEM O FHt 0] MW= FEar 2o tie BToIC

k3.
_—
[e]3

[e]3
= =

1=

Study of strategy and power of the subjects and concepts in creation process of digital culture contents.

=

E202Y) C|X[Z2HXH|H Review of Digital Contents

BRI
o
XONx o~ |Wx X
of

ZEIS

Il

e

TEIS

SEISE 25 BAUU0 MHED UAs CIXBEH X0 oo HBHQ Al2E 27 Ste 2|MX|7F Z>EC

Y2128 A Research for criticism on digital contents.

FEAFE (FE2UFF) 70T/t 0|2 New Media & Future

TEotEd CIX|EO0|CI0E 0|88t MER 0= EAFACZAN Ol F0O|C|0je Azt A4, 2|1 Jts-dof st &+o|ct.
FE0H=5 Research on current status and possibility of smart media as a media of next generation.

SENFE (FE2FY) U|C|0{OLEE Media Art

STEAFSM CIX|E0|Cjojt 2HXI}L &2 M Xt2|0fsk7| ot HEat HolE FXTHC)

GEI=S]H Tracing concepts and definitions of digital media and its contents as a from of arts.

ZENEYE (FR0EY) QEME|E ZHX A Interactive Contents Study

Tl HEE 7|gst ASIH 7 2 = AUs CXe 532 AFF QIEU0 Cfoh MEts Ofsistn ™Al TA
ME HES AY, 2dus -l 20 Y QER § ChApztel 22t 7|8k A|AH Sl QIHYW X AT EQY HH S8 O
2Lt

g

ZH=81d Through this class, students will be able to understand the whole internet to design, design and implement
information in media. Students will also learn about online multi-site systems such as e-commerce, electronic newspaper,
network game, distance education, and intranet.
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